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Business Leaders to Chair 2007
Auction and Party

Bethesda Project announces that two prominent business leaders
will head up the 2007 fundraising Auction and Party. James W.
Eastwood, Chairman of Granary Associates and a retired Rear
Admiral in the U. S. Navy, and James J. Mulvihill, CEO of Wills
Eye Health System, will work closely with Bethesda staff and
volunteers on the annual event, which this year takes place on
Tuesday, May 1, in The Diamond Club at Citizens Bank Park.

Jim Eastwood, the 2007 Honorary Chairman, is Chairman of
Granary Associates, with offices in New York, Beijing and Dohar,
Qatar, and local headquarters in a spectacular converted 10-story
grain elevator above Logan Square. The company provides project
management, architecture, interior design and real estate advisory
services, primarily in healthcare settings throughout the world. Jim
Mulvihill, chair of the working committee for the event, has been
with Wills Eye Health System for over 30 years, helping build
Wills” world-wide reputation as the largest and most successful eye
program in the U.S., including its emphasis on teaching.

Says Mulvihill, “Jim Eastwood, Angelo and | have roots that are
pretty deep. We’re all South Philadelphia guys who’ve never lived
anywhere but right here in the Delaware Valley. We went in
different career directions, but, besides being huge sports fans, we’re
big believers in supporting organizations that are making a
difference. Bethesda Project is one of those, and I’m very pleased to
help with the 2007 Auction. The proceeds keep roofs over the heads
of a lot of homeless men and women, and it’s a great party.”

Eastwood echoed those sentiments. “Granary Associates has offices
in some pretty exotic places, like China and the Middle East, and |
get to them all. But when all is said and done, there’s no place like
home — and that’s something that should be true for everyone, no
matter what you do for a living or what your circumstances are.
Bethesda Project’s support for the homeless is nothing short of
amazing, and they’ve been at it for almost 30 years. The truth is,
what we do at Granary is easy compared to what Bethesda Project
does for people. So, it’s a real honor to be asked to be Honorary
Chair of this year’s fundraiser.”

Information about the
2007 Auction and Party
is available from The
Development  Depart-
ment and soon at our
website. To learn more
about Granary
Associates, visit
WWW.granaryassoc.com
and about Wills visit
www.willseye.org.

Jim Mulvihill (left) and Jim Eastwood.

Bethesda Project Named 2006

“Champion in Action”

“Not your typical
commitment to
ending  homeless-
ness” — that’s just
one of the laud-
atory things said
about Bethesda
Project in October
when Citizens
Bank, NBC10
and  Philadelphia
Newspapers
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Representatives of the companies made a surprise visit on October
18, while Bethesda’s shelter and residence Program Coordinators
held their monthly meeting. “I was a little suspicious,” said John
Mosley, Program Coordinator at Bainbridge, “when | arrived for the
meeting and saw the NBC truck down the street and somebody with
a big bunch of balloons. But you never know what’s going to
happen next around here!”

Just as the meeting started, the door burst open and in came those
balloons held by Pamela Crawley, the bank’s Sr. VP and Public
Affairs Director, with an NBC10 cameraman on her heels,
broadcasting the presentation live throughout the entire region on
the station’s morning “10!” show. To the cheers and applause of our
staff, Crawley, along with Ed Mahlman, Chief Marketing Officer of
Philadelphia Newspapers, Deborah Khan, Citizens’ VP for
Community Relations, and Dennis Bianchi, President and General
Manager at NBC10, presented a check for $25,000 and plans for
marketing and PR assistance from the station and the newspapers.

A week later, Citizens Bank displayed brochures about Bethesda at
its branches and The Philadelphia Inquirer and The Daily News ran
full-page ads announcing the award. A few days after that, an NB10
producer and cameraman shot scenes at My Brother’s House, Our
Brothers’ Place and Spruce Street. The station created a 30-second
promo video about Bethesda Project, which debuted in late
November. It can be seen almost every day across the network’s
schedule. Many viewers have called our offices to say they’ve seen
it, to ask about our work, and, even better, to volunteer and make
contributions.

“Bethesda Project has done so much for the homeless in our city,”
said Crawley. “On any given night, you are sheltering 20% of the
homeless men in Philadelphia.” With this award, she said, “we’re
putting our arms around your efforts.”






